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« Conclusion & Next Steps

Introduction: What is Keyword
Research and Why It Matters

What is Keyword Research?

Keyword research is the process of finding and analyzing the actual
words and phrases that people type into search engines when looking
for information, products, or services. It's like being a detective who
uncovers exactly what your potential customers are searching for

online.

Why Keyword Research Matters for SEO
e Connects you with your audience: You learn their language, pain
points, and needs.

» Drives qualified traffic: Attract visitors who are genuinely

interested in what you offer.

* Informs content strategy: Create content that answers real

questions and solves actual problems.

e Improves search rankings: Targeting the right terms helps Google

understand your content'’s relevance.

e Measurable results: Track which keywords bring traffic and

conversions to your business.

https://www.seoraf.com/?page_id=7315&preview=true 2/19
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Keyword Research

Understanding What Your Audience Is Searching For
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Keyword research helps you understand what your audience is searching for

Step-by-Step Keyword Research
Process

Step 1 Brainstorming Your Seed Keywords

Seed keywords are the foundational terms (usually 1-2 words) that
describe your core products, services, or topics. They form the starting

point for your keyword research.

How to Brainstorm Seed Keywords

Method 1: Think Like Your Customer

e What problem do you solve?

e What words would you use to describe your solution?

https://www.seoraf.com/?page_id=7315&preview=true
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e What questions might your customers ask?

Method 2: Explore Your Own Website

e Review your product/service pages
e Check your blog post categories

e Look at your “About Us” page for core business descriptors

Method 3: Check Your Competitors

e What terms are they targeting in their page titles?
e What topics do they cover in their content?

e What services do they highlight?

Step 2: Using Google’s Free Tools

Google Keyword Planner

Google Keyword Planner is a free tool within Google Ads that

provides valuable keyword data, even if you don't run ads.

https://www.seoraf.com/?page_id=7315&preview=true
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How to Access: Create a Google Ads account (no need to spend

money) and go to Tools & Settings > Keyword Planner

Key Features: Discover new keywords, get search volume and

forecasts, see bid estimates

Q

Google Search Console

Search Console shows you how your website currently performs
in Google search results, including which queries bring visitors to

your site.

How to Access: Go to search.google.com/search-console and

add and verify your website property

Key Feature: Performance Report shows which queries people

used to find your site

Step 3: Expanding with Other Tools

Ubersuggest

https://www.seoraf.com/?page_id=7315&preview=true
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Provides keyword suggestions, search volume and difficulty
score, content ideas based on keywords. Free version has daily

search limits.

AnswerThePublic

Visualizes questions, prepositions, and comparisons related to
your keyword. Excellent for understanding user intent and

generating content ideas.

Step 4: Analyzing Keywords
Understanding Search Volume

Search volume indicates how many people are searching for a specific

keyword.
Volume Monthly L.
Characteristics
Category Searches
_ Broad terms with high traffic
High 1,000+

potential

https://www.seoraf.com/?page_id=7315&preview=true 6/19
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Volume

Category

Medium

Low

Monthly

Searches

100-1,000

10-100

Characteristics

More specific terms with

moderate traffic

Niche terms with less traffic but

often higher intent

Understanding Search Intent

Search intent (or user intent) is the primary goal a user has when

typing a query into a search engine.

Intent

Type

Informa

tional

Navigat

ional

Comme

rcial

Transact

ional

User’s Goal

To learn

something

To find a
specific

website

To research

before buying

To make a

purchase

https://www.seoraf.com/?page_id=7315&preview=true

Example

Keywords

“how to brew

coffee”

“Starbucks

website”

"best espresso

machines”

"buy coffee

beans online”

Content Type

Blog posts,
guides

Homepage,

specific pages

Comparison

posts, reviews

Product pages,
shopping cart
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Understanding Keyword Types
Short-tail vs. Long-tail Keywords

Characterist  Short-tail .
Long-tail Keywords

ic Keywords
Length 1-2 words 3+ words
Search .

High Lower
Volume
Competition High Lower
Conversion '

Lower Higher
Rate

"best organic fair trade

Example “coffee”

coffee beans”

Commercial vs. Informational Keywords

Commercial Keywords

https://www.seoraf.com/?page_id=7315&preview=true 8/19
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Commercial keywords indicate that a user is researching

products or services before making a purchase decision.

"o Iai "o 1

e Often include words like "best,” "review,” “comparison,” “vs'

e Target users in the consideration phase of the buying

journey

e Great for affiliate content, product reviews, comparison posts

nonu

Examples: "best coffee maker for beginners”, “espresso machine

n o

comparison”, “coffee subscription reviews”

Informational Keywords

Informational keywords indicate that a user is looking for

information or answers to questions.
e Often include question words (who, what, when, where, why,
how)
e Target users in the awareness phase of the buying journey

e Great for blog posts, guides, tutorials

n n

Examples: "how to clean an espresso machine”, "history of

coffee in America”, "health benefits of black coffee”

Local Keywords

Local keywords include geographic modifiers that help search engines

understand the location relevance of your content.

https://www.seoraf.com/?page_id=7315&preview=true 9/19
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Types of Local Keywords

e Location-Specific: “coffee shop in Brooklyn”, “Seattle

roasters”, "best coffee Austin TX"

"o

e “Near Me"” Searches: "coffee shop near me”, “espresso near

n "

me”, "local coffee roasters near me”

* Service Area Keywords: “coffee delivery Manhattan”,

“mobile coffee service San Francisco”

Local Search Results with Geographic Keywords

Q coffee shop near me (Search O

© Using your current location - Brooklyn, NY
o Brooklyn Bean Roasters
fiee Shop - §5 - Opens 7TAM
gafee Shop - 5, e
Downtown Brooklyn

123 Main St, Brooklyn, NY 11201

o Blue Bottle Coffee
gqﬁee Shop F§1-2]Opens TAM

Wiliamsburg
456 Berry St, Brooklyn, NY 11211

o Stumptown Coffee Roasters
g%ﬁee Shop - ?1%9?‘39“ TAM

Fark Slope, Brooklyn
789 Union St, Brooklyn, NY 112132

Local search results showing geographic keywords
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Tips & Best Practices

Avoiding Keyword Stuffing

Keyword stuffing is the practice of unnaturally repeating keywords in

your content in an attempt to manipulate search rankings.

What to Avoid:

e Repeating the same keyword multiple times in a paragraph
e Using keywords that don't fit naturally in the context

e Hiding keywords in the page (white text on white background,

etc.)

e Creating content that reads unnaturally

Example of Keyword Stuffing:
“Our coffee shop serves the best coffee in town. If you're looking for the
best coffee, our coffee shop has the best coffee beans and the best coffee

brewing methods for the best coffee experience.”

Better Alternative:

“Our neighborhood coffee shop specializes in artisanal brews made from
carefully selected beans. We use various brewing methods including pour-
over, French press, and espresso to bring out the unique flavors in each
batch.”

Prioritizing Keywords for Content Strategy

https://www.seoraf.com/?page_id=7315&preview=true
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Not all keywords are equally valuable. Use this matrix to prioritize

which keywords to target first:

Low Competition High Competition
High o . . Priority 2: Long-term
Priority 1: Quick Wins
Volume Goals
Low Priority 3: Niche Priority 4: Consider
Volume Opportunities Later

Factors for Prioritization

e Relevance to Your Business: How closely does the keyword align

with what you offer?
e Search Volume: How many people are searching for this term?
e Competition: How difficult will it be to rank for this term?
e Search Intent: Does the intent match what you can provide?

e Business Value: Will targeting this keyword potentially lead to

conversions?
Tracking and Updating Your Keywords

Why Tracking Matters

Keyword research is not a one-time task. Regular tracking helps

you:

e Measure the effectiveness of your SEO efforts

https://www.seoraf.com/?page_id=7315&preview=true 12/19
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e |dentify new opportunities
e Adapt to changing search trends

e Stay ahead of competitors

How to Track Keywords

* Free Options: Google Search Console, Google Analytics,

manual searches

* Tracking Frequency: High-priority keywords (monthly),

Medium-priority (quarterly), Overall strategy (semi-annually)

Free Templates & Tools

Keyword Research Spreadsheet Template

Use this template to organize and track your keyword research:

https://www.seoraf.com/?page_id=7315&preview=true 13/19
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Tool Name

Google
Keyword

Planner

Google Search

Console

Google Trends

Ubersuggest

AnswerThePubli

C

Soovle

Keyword Surfer

AlsoAsked

https://www.seoraf.com/?page_id=7315&preview=true

Best For

Search volume & basic

metrics

Tracking your existing

rankings

|dentifying seasonal trends

Keyword suggestions &
difficulty

Finding question-based

keywords

Suggests keywords from

multiple engines

Chrome extension for on-

page analysis

Visualizes related

questions

Cost

Free

Free

Free

Freemi

um

Freemi

um

Free

Free

Freemi

um

Rati
ng

4.5/

5/5

4/5

45/

4/5

3.5/

4/5

4/5
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Conclusion & Next Steps

Key Takeaways

e Keyword research is the foundation of successful SEO

e Understanding user intent is as important as finding high-volume

keywords

e A mix of short-tail and long-tail keywords creates a balanced

strategy
e Free tools can provide powerful insights when used together

e Keyword research is an ongoing process, not a one-time task

The Keyword Research Mindset

Effective keyword research isn't just about finding words—it's about
understanding your audience. By learning their language, their
questions, and their needs, you can create content that truly resonates

and provides value.

Remember: The goal isn't just to rank for keywords, but to connect

with real people who are looking for solutions you can provide.

Your Action Plan
1. Download the Keyword Research Template from the previous
section
2. Brainstorm 10-15 seed keywords related to your business

3. Use Google Keyword Planner to expand your list with search

volume data

https://www.seoraf.com/?page_id=7315&preview=true 16/19
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4. |dentify 5-10 long-tail keywords with good balance of volume and

competition

5. Choose one keyword and create a piece of content (blog post,

page update)
6. Monitor your performance in Google Search Console

7. Repeat monthly to continuously refine your strategy

Resources for Continued Learning
e Google’s SEO Starter Guide
e Industry blogs like Search Engine Journal and Moz

¢ Online communities like Reddit’s /r/SEO

e YouTube channels dedicated to SEO tutorials

From Keyword Research to Business Success

Keyword Research Increased Traffic

$ -

best coffee beans

Higher Conversions

jsitos +180%

how to brew coffee

coffee shop near me

i Q)

3.2x ROI . 4.8 Rating

Return on investmeniy” Customer satisfaction
Top 3 Ranking $45K Revenue
Search position Monthly increase

Successful keyword research leads to better traffic and conversions

https://www.seoraf.com/?page_id=7315&preview=true
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Ready to Level Up Your SEO?

You've mastered the basics of keyword research—now it's time to put
that knowledge into action!

Subscribe to our newsletter to receive:

e Monthly SEO tips and strategies
e Advanced keyword research techniques
e Exclusive templates and resources

e (Case studies from successful businesses

Connect with us:

O v O O

Special Offer:

Get 20% off our premium SEO course with code: KEYWORDGUIDE2025
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